INSIDE

B Opustone Granlte &
Marble, founded in 2001,
has bullt a solld business.
on the rising demand for
Junury stone products,

BY JO WERNE
Specind ta Tha Miami Haraid

Eric Schiglel spends his
days surrounded by materials
that are millions of years old
— mashle, granite, onve and
liméstone.

The 30+year-old traveks the
world = to Italy, Spain, Tur=
Yoy, Egypt, China and Draxil
— to find moiure's best.

Schigiel says heo knew
pothing abaut stone when he
founded Cpustone Granite &
Marble in 200L With degrees
in finance and international
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SMALL BUSINESS

Erlc Schigiel carves

out a solid

limestone
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Media Group of Cleveland,
Ohlo which represents the
2.000-member teade organi-
zation Marble Institute of
Ameriea

“The business is growing
quite rapldiy,” he says, “The
reason is that over the last
several years new sources of
stone have been found
around the world in places
like India, China and Russis,
And new technology ennbles
them to quarry the stone
more efficiently which has
brought the price down.”

Schigiel's 6,000-square-
foot showroom in Doral is a
high~end designer showroom
with dlaplays of stone
arranged like works of art.
Customers can browse and
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Incksonville, Schigicl offers

customized materipls for

flooring, Hichen countertops,

backsplashes, bathreoms,
patios and driveways, Prices
range from $2 up lo hundreds
af dollars per square fool.

BILLY JOEL'S HOUSE

One of Schigicl's bigger
jobis was supplying over
£350,000 worth of stone for
the home of entertainer Billy
Joel in Miami Beach: “The
project was all the stone in
the house, from bathrooms,
the main house to exterior
columns,” Schigiel says. “"We
supplied even the pool tiles
and driveway pavers.”

Selling stone iz a good
business to get into, says Bill
Levy, president of Levy

Hiz market varies accord-
ing to location. “South Beach
[where he has o condo] iz
wary trendy. Coral Gables is

high end, conservative."

In just six years, Schigicl
has expanded bis business to
include, not only a second
showroom in ]a-l:‘l_-.nnv]l':!,
but five warehouses in Miami
totaling 100,000 square feet.

Some of Opustone's clients
buy a slab to frame and hang
on the wall like a piece of art.
Designers browse to {ind just
the right color and pattern for
a clisnt's kitchen countertops.

“I've dodic & lot of butines
with Opustene the last two
years; it's one of my main
suppliers of stone products,”
says Mark Alpert, owner of
Concierge Flooring & Interior

business in marbile,
granite, onyx and "
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ROCK-SOLID STRATEGY

Eric Schigiel has canved out
2 growing Miaml business
seffing marbie, granite,
onyx and imestona to
homes and businetses
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HARD WORK: Erie Schigiel, owner of Opustont Granite & Marble, shows off a
beautiful onyx, above, Customers, balow. Inspect the firm's showroom.

Solutions in Boca Raton. ¥1n
terms of proscntation, service
and inventory levels, the
company Is one of the best
supplicrs in the tri-county
nren.”

FUTURE PLANS

Schigiel got into the slab
husiness only recently, In Jan-
uary 2008, e expects 150 con-
tainers of slabs to arrive,
greatly increasing his selec-
o,

There are slto mon-made
stones that mimic the anclent
mnterial, of mn-n. but they
can be repetitive and artificlal
losking. Moturnl stones arc
p:qducmi as a vesult of mil-
lions of years of gealogieal
changes, in the vari-
oty of colors and characteris-
tics.

Schigiel, who declined to
reveal his annunl sales, asys
his clients understand the
value of natural stone,

“People are buying marble
just to say they have marble
in the howse when they put it
[the house] on the macket. If

ou have a house valued al

00,000 and up, you have to
put in stone. 1t's like fshion.
If you are wearing brown
pants you hove to wear brown
socks.”

MARBLE/GRANITE FACTS

‘'op oxport countries by sales: Italy, Brazil, Turiey, China,
m&mmsmm France, Poriugal

Biggest import markets: Unltad States. Ching, Europe
Mast cxpensive stone (apart from the semil preclous)
Lapls Lazuli (from Chili); Blue Sodalite (from Brazil); Blue -
Sodnlita (from HamiEia)

Oldest stone: Roman traverting Greek Thassos; Italian
White Carrara

SOURCE: trade publication Stone World




